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CODS 2018
Kevin Tuer

Managing Director, Canada’s Open Data Exchange



After 4+ years, I’m done with 
open data….kinda



INSERT CODS BRANDING -
Mélanie Robert, Executive 

Director Information 
Management & Open 

Government, Treasury Board of 
Canada



Municipal Information 
Systems Association
(MISA) Ontario

C o n n i e  M c C u t c h e o n
P r e s i d e n t



Open Data - > Data

Open Government - >
Government



Engage 
& 

Partner



Culture Change



II



Open owns the Future

Jury Konga
Open Knowledge Canada

@jkonga
Title complements of OurGlobalFuture.com



Open Global Citizen

… coming together to address our collective needs
and in Canada – one Citizen (not one for every level of gov)



Open Ecosystems
… everything relates to everything

… everyone understands, 
everyone contributes

… Inter-Jurisdictional, multi-
stakeholder collaboration across 
Canada

Outcomes – Community Wellbeing
… health, economic, environmental, 

society et al



Open Commons – where we come together

… Open Decisions, 

Open Engagement,

True Empowerment



Open 
by Design

… culture needs to change,
myopic silos need to be banished, interoperability needs to rule



Open, integrated and interoperable 

Academia, Non-
Profits, 

Community 
Groups

OpenStreetMap
Community 

Updates

External 
Data Linkages
(e.g. World Bank)

OpenData.CA

Provincial

Municipal

Federal

Public                                  Service

Evolved from National Data Infra-
structure model circa 1994
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Open owns   the Future
… Open with Purpose
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Jury Konga
Open Knowledge Canada

jury.konga@outlook.com @jkonga 

Thank you 

mailto:jury.konga@outlook.com


What’s Next for Open Data? 
Christine Hagyard 

Fall 2018



Our approach needs to be: 

Purposeful

Persistent 



INSERT CODS BRANDING –
Charles Conteh, Associate 

Professor of Public Policy and 
Management (Department of 

Political Science, Brock 
University) and Director 

(Niagara Community 
Observatory
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