G

Housing for Older Canadians

Arlene Etchen, CMHC Knowledge Transfer & Outreach
October 25, 2017




Population Projections by % of Total Population
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Canada 2038:
55+ =15.5 Million People
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Canada 2038:
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Housing for Older Canadians:
The Definitive Guide to the Over-55 Market

HOUSING CANADIANS: DER CANADIANS: HOUSING FOR OLDER CANADIANS:
rket arket arket

The Defintiv
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Quick Facts About Canadians 55+

Generation entering
retirement is on

average, healthier &
living longer,
than previous
generations
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Quick Facts About Canadians 55+

Some seniors are
choosing to work
beyond age 65,

either full-time or

i part-time
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Quick Facts About Canadians 55+

85% of Canadians
want to age in
place
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The Challenge

" Seniors today are a diverse
group and a moving target

"  Wide range of financial
situations

" More housing options needed
"= “Aging in place” can
incorporate many approaches

=" S & e i j
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Focus Group Findings

Seniors typically
do not proactively
plan for their
future housing
needs
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Focus Group Findings

Future housing J

needs only
becomes an issue
when health
declines
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Focus Group Findings — Good Home Modifications
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Focus Group Findings

Low awareness of
options available
to help seniors live
at home longer
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Innovators & Trends

Burlington

=~SAge-Friendly

Seniors Council

The Halton HomeShare Toolkit

usemame or email ; password = 0 items - $0.00
Golden Girls Network® o
i Livfng life like it's Golden! @ Become a Member | forgot my passwerd

@ FIND A FRIEND! Find the right reemmate to share your home. JOIN TODAY!

Fmogine A House Filled with Friends

Home of the Month

ma felchieiect "Charming in Kensington,
D"

o ISe'ec1 v

Select

in :sa-'»m v
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HomeShare empowers home providers and home seekers the ability
to live in affordable, shared ion inchusive of respert,
choice, dignity and is of mutual benefit to all

“Good for many but not for everyone™




Seniors & Students

Introducing the SHE fS

Smart Housing Solution e
for Students and 50+ ON 7 IE
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Seniors Co-Housing Canada —Wolf Willow
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New Generation of Golden Girls

p-tcstar.com @

Life

Thank you for being a friend . . .
| can buy a house with: Meet a
new generation of golden girls

Shared home ownership of a renovated heritage house in Port Perry gives aging owners
a comfortable — and affordable — place to grow old.
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Conversions — Schools, Churches, Legions

Legion Terrace
Acton, Ontario

121 McCarthy Street
Trout Creek, Ontario

Dalhousie Church Lofts,

Brantford Ontario
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Accessibility Designed Program
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Aging in Place at Home
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Housing Design and Adaptability

Thorold, Oct, 2017



What does this mean? Housing Solutions

= Second Suites — co-generational
homes

" Flex Housing — adaptable to life
changes

" |nnovative housing models — home
share

= Visitable Homes — entry level of
accessible

= Universal Design — concepts for all

15T FLOOR 15T FLOOR
DUPLEX DUPLEX
OPTION A OPTION B
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Older Canadian — Opting to Age in Place

1]

Accessible Homes Adaptable Homes
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Self Reported Census Data

Figure 1: Self-Reported Accessibility of Seniors’ Homes,

Canada, 2012

80%

70% /0% 65%
60% 53%
50% 4% 41y
40% 32%
30% 24%
20% 8% 7%
10% 9% 9% 9%
0% [ ]
Wide  Easy-to-open Bath grab  Elevator/ Lower  Accessible
doorways doors bars lift counters  entrance
M Seniors All Canadians

Source: CMHC. adapted from Statistics Canada (General Social Survey Cycle
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SENIORS' FALLS IN CANADA

FALLS are the LEADING CAUSE OF INJURY among older Canadians

20-30% of seniors experience 1+ falls each year.

FALLS CAUSE:

of seniors’ i
injury-related of all hip $ Bll | I on e in direct
0 hospitalizations 0 fractures healthcare costs

of seniors are admitted

. LONG-TERM CARE BLLLLLL  The average Canadian senior stays
T -
g © _ T in hospital 10 DAYS longer for
o) following hospitalization
falls than for any other cause

for a fall

Falls can result in chronic - 0 of all falls causing
pain, reduced mobility, loss of 5 hospitalization
independence and even death 0 HAPPEN AT HOME
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Universal Design

“The intent of Universal Design is to simplify life for everyone”



Aging in Place - Principles of Universal Design

"Universal design benefits people of all ages and abilities.™

Ronald L. Mace, Design Pioneer and Visionary of Universal Design

Equitable
use Perceptible
information
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Size and space for approach and use

All users can reach and manipulate objects and navigate spaces
comfortably

CANADA MORTGAGE AND HOUSING CORPORATION N



Bathroom Layout — Adaptable Space

4 500mm (50 in.) |
TURN DIAMETER 'I

Diagram by: Ron Wickman Architect Photo by: Ron Wickman
Figure 2 A small accessible bathroom Figure 3 A FlexHousing™ approach complete with a
1,500mm (59 in.) turning circle and plywood
backing on all bathroom walls.
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Curbless shower
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Grab Bars Can Be Stylish!
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Flexibility in Use

Flexibility
in use

Design accommodates a wide
range of individual
preferences and abilities
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Flexible in use
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Low Physical Effort

- IGAGE AND HOUSING CORPORAT




Equitable Use / Approach
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VisitAble Housing

Photo courtesy of Bridgewater development

Figure I: Visitable home complete with
a no-step front entrance
Photo by Ron Wickman

Photo courtesy of the Manitoba govemment

CANADA MORTGAGE AND HOUSING CORPORATION )



Visitable Homes

Visitabla faatures msy to Incorparate.

and conceptualiza.

= Easy access to tha housa for friands and
Family vistting and pacpla with mabiliy
Afficultics, thasa with young chikdren In
strollars, thow crrying lrga and haavy
shopping feams, famniturs or equipmant.

*  Housig bacomas age-fandy for
mars homaownars.

= Communtty participation and

soctl Integration.

Reducad casts for home renvations

at a time of mabiiy changes.

Reduced risks of fall or Injurias.

= Homaownars can aasiy raturn to thair
homa following 2 sudden change In mabilty.

* Provention of pramature insttudomaliztion
o cldar adts.

= Visttabla homes can b purchased by and
50k ta 2 widar demagraphic.

= Visttabla housing necds to be bautsid
and Imvisibla 0 that everyone uses the
homa In the mme way = 5o that th
vistabia faatures bland In with tha
architactural styla of the homa.

= Vistabi features can asify be Incorporatad

Figura 3:Single-mily horma with visitabke antranca 2t tha sida
Phto by Ran Wickman

with cther building Inncvaticns, such Figura 4: Vistabla home, e loéz, with cloping sidewalk and na-stap
2 afiardabla dasign, groan architacture: aniranca located at the back of home
and enargy ficiancy. Phto by Aon Wickman

Visttability ensures that 2 bask: laval of accassbibey will be provided in all housing and It cpans
‘opparturiiias for particpation In community M. For this to happen, visttabie homes must thamsdhes
bacoma part of fibric,a addition to the catmlogun of housing e
that comprises our communities and an appealing choice far able-bodied consumars.

Whan viskabiley featuras ara plnned at the cutsat, additional costs ars minimal. Thare are sevral
ways In which a stta may ba graced depanding an where the no-step ntrance &s located. Tha grada
can slope batwaen tha straat and the home to provide an accassibie entry on any sda of the home
{z5a figura 3). Tha grade can slopa from an alley to tha howsa to prowida a no-step entrance at the rear
{zca figura 4). Figurs 4 shows that thar & Itda diffarance betwean 2 visttabla homa with 2 no-sta
el antranca 2t the back doar and a homea with tha back door. A comb front
and rear grade slope can also provida no-step access t 2 skla doar from bath strat andlor alley.

Carcda Mors e s Hoasig Corprration

4

|. No Step Entry
2. Clear Passageway
3.Accessible Bathroom
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Level Entranceways — invisible convenience

CANADA MORTGAGE AND HOUSING CORPORATION )



Visible Convenience
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Preventing Falls on Stairs

ACCESSIBILITY

Acprnlis Mo L 16 PO T e Gregred O meaihes 0 Frathe
PRt by O 3 TRITTL FOLING WL O (O et el
ey £an e et SIOGN FTMECL S dmagn 0 A0 By neEgring
MCrty LTy Bk IOt W bt i by, salen bbby,
D ek o Catae, Toded Lrese o by mitaling sectrore deacn
 the home

Seary i the home G be SangerDus an Can S 4 b 0 scomatdty unien ey
e dewgred o medes o reder T rab of fa B ceucerts fue livsed oty
8 muy be nocreary 1 el rampe, home deaton o ity © make the home
e anct sezevtie

A hogh percentage of Canatam, whe var ~osst s sher 3 el on o rom v

o WEpR P e hOmEL I W e e aormer Y peny o ckder) Vhen
wenon fal. e comequences Gn e e and Dngang

Mast tall On st G be prevertes Preverton st by beepng ) mand i there
are i 0 uung e Good plerveny and wrple srateges G heip prevent G
ard rpres.

Tha documert dmortam s of B a1 mduce the el of Gllng on San

WHY DO
PEOPLE FALL?

Pecgie 2 bl anpmters 0 T SO wfEre Tere e v g erery mary,
a1 eamng 10 anomer a0 T Hu B0OrTSE O SEp eadeg 10 IAOCS 106
Falls resulang in serous e G on ewen wah 3 unge e

Canadai

‘l\"h CHIL .

Preventing Falls on Stairs

and Housing Cx

B abmod mmaden,

anada Mertgage and Housing Carporation

Maosing —’-(_

CANADA MORTGAGE AND HOUSING CORPORATION

| Tread .
279 mm (11 in.)
-f——— Riser
Rise Run
178 mm (7 in.)




The Cost of Including Accessibility

THE COST OF INCLUDING ACCESSIBILITY
FEATURES IN NEW HOMES AND APARTMENTS
What you — and your clients — need to know

Canada's population is aging at a faster rate than ever before.. I and Social Dy

Canada, seniors now make up the fastest-growing age group in l‘h:omrn.ry s, the year 2051, it is estimated that

a5 rrany as one in four Canadians will be aver the age of 65.

For builders, this means that more Canadians are looking for hames that can be easily and cost-effectively

adapted & keep pace with their changing needs.

To help builders and developers mest this growing demand, CMHC carried out an in-depth study to estimate
the incremental cost of adding accessibility features to the design and construction of new homes and apartment
buildings, which would allow cocupanes to live comfortably and independently in those homes as they age — and
which could be adapted over time without the need for any major upgrades or costly renovations.

The Study: Universal Accessibility Features

To estimaze those costs, firse, a list was compiled
&0 universal features that would have a signifi=
making a hame or apartment mere
ranged from simple changes
faucets to more substantial
sions, design and layout.
of pricing guides and industry
lted to estimate how much it
would cost to integrate sach of tho
features into five typical new hame:
room bungalow with one
full bathroom;

tedroom

with two and 1 half baths: and

a two-bedroom apartment with one
bathroom and an area of 81 square metres
(BT 1.9 square feet)

Canadi

The estimated costs

Canadian cities
®  Vancouver;
= Winnipeg;

= Toront

®  Montréal; and
= Halifax.
Regulato
consulted

¥
accessibility features were already required

as part of standard construction, and

therefore wouldn't hawe any impact on the

incremental +

In addition ers, contractors and

ho i s’ associat ion: nsulted
e target cities to confirm the

,and ensure the floar plans
‘were accurate and representative models for
their regions.

CMHC S SCHI
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Including Accessibility Features in New Homes

$500 to $999 $1,000 and over

8% 17% The Results:

= 57% of accessibility features added
no extra cost, or cost less than $100

= 75% of the features cost less than $500

=  Several features cost less than
non-accessible features

$100 to 30 £0 $59
$499 or'not *  Only 25% of the features cost more
18% aPPS";;b'e than $500
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CMHC Resources - Guides

Housing Options For
People Living With =

Dementia

Volume 3

Housing Options For
People Living With -

Dementia

Housing Options For
People Living With

Dementia

Volume 2

Canadi Canad4 AL
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CMHC Resources - Video

Housing Options for People Living with

Dementia

P 1433 [ o) 3
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Lighting
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Lighting

Google images
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Floors

-

= Avoid shiny floors

= Avoid changes in
colour, tone or
patterns

= Remove threshold
strips and
doormats

Photo from flex house
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Kitchens
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Additional Advice or Strategies

* Wanderin N pple Ling With
: Dementia
= |nside the home Y

= Qutside the home
* Beyond the home

" |ncludes links to other sources
of information
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000

Aging in Place Accessibility Adaptability

For more information, visit us at
cmhc.ca/accessibleandadaptablehomes

Follow CMHC on

CANADA MORTGAGE AND HOUSING CORPORATION
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