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Population Projections by % of Total Population
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Canada 2038:

55+ = 15.5 Million People
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Canada 2038:

55+ = 15.5 Million People
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Housing for Older Canadians:
The Definitive Guide to the Over-55 Market
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Quick Facts About Canadians 55+

Generation entering 
retirement is on 

average, healthier & 
living longer,
than previous 
generations
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Quick Facts About Canadians 55+

Some seniors are 
choosing to work 
beyond age 65, 
either full-time or 

part-time
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Quick Facts About Canadians 55+

85% of Canadians 
want to age in 

place
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The Challenge

9

 Seniors today are a diverse 
group and a moving target

 Wide range of financial 
situations

 More housing options needed

 “Aging in place” can 
incorporate many approaches
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Seniors typically 
do not proactively 

plan for their 
future housing 

needs

Focus Group Findings
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Focus Group Findings

Future housing 
needs only 

becomes an issue 
when health 

declines
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Focus Group Findings – Good Home Modifications

1
2
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Low awareness of 
options available 

to help seniors live 
at home longer

Focus Group Findings



CANADA MORTGAGE AND HOUSING CORPORATION 

Innovators & Trends
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Seniors & Students 
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Seniors Co-Housing Canada –Wolf Willow
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New Generation of Golden Girls
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Conversions – Schools, Churches, Legions

121 McCarthy Street 
Trout Creek, Ontario

18

Legion Terrace
Acton, Ontario

Dalhousie Church Lofts, 
Brantford Ontario
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Accessibility Designed Program
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Aging in Place at Home

2
0
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What does this mean? Housing Solutions

2

 Second Suites – co-generational 
homes

 Flex Housing – adaptable to life 
changes

 Innovative housing models – home 
share

 Visitable Homes – entry level of 
accessible

 Universal Design – concepts for all
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Accessible Homes Adaptable Homes

Older Canadian – Opting to Age in Place
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Self Reported Census Data

4
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YTh

Universal Design

“The intent of Universal Design is to simplify life for everyone”
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Aging in Place - Principles of Universal Design

Perceptible 
information

Equitable 
use

"Universal design benefits people of all ages and abilities."
Ronald L. Mace, Design Pioneer and Visionary of Universal Design
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Size and space for approach and use 

All users can reach and manipulate objects and navigate spaces 
comfortably



CANADA MORTGAGE AND HOUSING CORPORATION 

Bathroom Layout – Adaptable Space

9
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Curbless shower
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Grab Bars Can Be Stylish!
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Flexibility in Use

Flexibility 
in use

Design accommodates a wide 
range of individual 

preferences and abilities
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Flexible in use



CANADA MORTGAGE AND HOUSING CORPORATION 

Low Physical Effort 
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Equitable Use / Approach

15



CANADA MORTGAGE AND HOUSING CORPORATION 

VisitAble Housing

16
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Visitable Homes

1. No Step Entry
2. Clear Passageway
3. Accessible Bathroom
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Level Entranceways – invisible convenience 

18
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Visible Convenience 

19
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Preventing Falls on Stairs

20
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The Cost of Including Accessibility

21
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Including Accessibility Features in New Homes

2
2

The Results:

$0 to $99 
or not 

applicable 
57%

$100 to 
$499
18%

$1,000 and over 
17%

$500 to $999
8%

 57% of accessibility features added 
no extra cost, or cost less than $100

 75% of the features cost less than $500

 Several features cost less than 
non-accessible features

 Only 25% of the features cost more 
than $500
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CMHC Resources - Guides
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CMHC Resources - Video
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Lighting
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Lighting

Google images
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Floors

 Avoid shiny floors

 Avoid changes in 
colour, tone or 
patterns

 Remove threshold 
strips and 
doormats

Photo from flex house
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Kitchens
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Additional Advice or Strategies

 Wandering

 Inside the home

 Outside the home

 Beyond the home

 Includes links to other sources 
of information
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For more information, visit us at
cmhc.ca/accessibleandadaptablehomes

Follow CMHC on

Aging in Place AdaptabilityAccessibility
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